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SHU MBA Mission
Developing Outstanding Whole-Person and Global Local Talents People can Trust and Work with
IEremARR. THEIESRHSEM Global Local A

Vision(2014-2024)
Be Influential Graduate Management Education Globally and Locally in Business World
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EFEXE¥E MBA THEENLT (2HHIEAEEHH)D
2018 FEHAEMZE (SHU MBA)

1 EEXRFE5EEXZE MBAEEBEHETL

1.1 E#EKR%E (SHW

HEHS LETtE. ER2on TE”

HERE R BT E. ER21 TR HE A @R EERY, REXRAENS LiFTA
REUFIE SR, EXEGRH T RS Bl NRBUFLE SRR 1922 4F 10 A, ELEE
MOIE T LK. X BT N R H . SCA LRI A AR, 1927 AR E R 24
BRATORM]. 1983 4F, Lilg ARBUFE I Bilg K% (FIFREE LK), 1994 42 5 H, Hii
EREH BT RS (ROLT 1960 45). BRI EOR K2 (RoLT 1958 4E). R _EifEK
AR R ST RER OROLT 1959 4F) SFHE. EXMAER. HEX. A
SEEIR . P ERN B SR G R K IR T 1983 4EHUE B T K2R K, 1994 4EE 2010
AT BRGNS R REE, RIS, SRR 550, fEaE
EAS R B BT S, MRS 2016/2017 4E QS ALK ZEHE TR, Ll RFH TN R HER S
19 A7; FFdE N4=BRHT 500 3. KA 13N FRHESGHTT QS A KSR HEA H, ANiEHT
500 s A 8 MNEFHEN ESI EFR2ERHEL BRAT 1%. RS0 il s B8 A A 5557
S, FRORIAE EFRIR S 17 ez —, REE W sl TR A R Rk
PEHmEREZ —, RHPE. ZE S R R A A BE SRR E e m R L —

BEKHEEEE. 2HEE. RG9RE

B R H AR R R, J5 R T Z AR R B Eg R R I A sk 5k
B BRI, AT AR K. B REVEEIER T DR k. &5 KERA
BN A NGO NA R TR R R R AE R DR SiA R e AlHae
S RSS2 BN AL T bR, SR EE A N 50 Brefl Gk 250 SR S
Krz—, 2016 FEMARIREZE 99.15% .. H AT FAR ELEHEH — AR HE g%,
HEE DO AR BN B B 92 N R D AR R U8 00y, (R A . ARE
W NCEW QUETEH . SCERBE IR . FRIA LA 14310 A, A HHIAFRE 20902
N, TR 45 N, BRNHE 54 19687 A

R R S N A R RS, WEPTERL T E NTEM . A E e, B — el
BRACFERE . FEATE N AR 75 BT %2 AL, A B ECEARIUIR R TR R T & TR . H
i, TSI RHA N . B AR 20T 2900 A, Hh#Hdz 640 AL BIEIZ 1062 A\, 4
ST 434 N, BAEELSARET 1915 N, BA2IRG ER R L. PE TR 6
N, AMEERE L7 N
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ER5TE. BEHRIZE & RS

R RIRG A, W E A QB B JUE Pilss, B ToE, B
o ERFEERIIR WA TLARRL, 40 NGRS A A R 171 AR
BHIR AR L 18 Ml Tl 280 b TR 18 A TR, 20 >—2
BHE LA RBUE S 79 D A BHE AR BUR . 18 A B M i — AR 2 U
(& TR D, 19 ML RERRRE . P16 4 MERE LR 104 Rilgh—
FEERt A 1 ARHGES Rl i i AR E R E A=, 1 RS it
A IV E R S s m A, 1 MEXRE LR FEE SRR E A R, 2 M
BEHEALRE, 1M ESTEN RO, 1NEEHERRELRE, 3 MERLLRHES

2085 T WIH, 2 D ElgEiihFEeH G, 8 A Ll E ALk E, 2 A Ll TR
Foty, 24 BlgHEAEARRS 6, 1A LilEi N RBUF RGP, 34> Lilgmtt
SRFABIHT S, 2 BT E—WEAERE, 1A Bl RE R, 1A B
NILCERQFT TARE, 24 LR NSGE 2 BHEER U, 34 Bl E A=, 14k
R LR A L.

EIEREERITRE MUK A+ 4 E m A e AT A1 . EPR="Kigz (SCI. El. ISTP) 3%
AR SR I T4 B 520 42, 44§, AR R EAL T2 E i 37 iz,
BRI LR, PSR — SE AL 3 — SE RIS E X B W] 86 1 T, E R —
HR 2T, PATHE T S AR A ST R 32 0, 3G BRI AEOR K 5K 15
Ui. 2016 4F, FREZR HARZEEIH 166 1i; ZREZHAEEEIH 310 (& 4 WE KD, HFEH
NIRRT AU 16 B, Bl sk 2 BHEARIIE 14 T, SRS B R R
AR BT KX, A% BETC BTG 100 24

5 ROt R B B [ 2R M T ST K

JEEARK, R RE AN RS, TUENLE. BEECE, WA SIS K
A B, WL E PRGN R 2RSS S 7 S IR R AT DX R AR
i, AW E A R KRR O AR, AR M EE R A2 RS KT, @S R
HEBILARA 1] B R T L R A R 5 SRAH G L (I AN A B R 2R . RRAIER QBT R &, 55 70863t
—AMAA IR BEEWTTL. WSS REACT &, (EHEONM I F PR, BE A
BHEE, W AMEE e N, B R B R RRIE . ARSI ASTER. BT
RSt SCERRETT, JRRENDN AR N A, HZIRE PR —robrdE, SEOURZRIZ O E. b
RS 55 T T O T F— st W R 2R S PRI T A K o2

1.2 _E¥#K% MBA (fifR“SHU MBA”) #EFHES 5RREGE
—kEEEIE: £mAKE. Global Local. AliHE 5 HEH
R ET 2003 AL RO EE T N MBA K5 R T 2004 45 9 H ok
RS MBA #E BH L (EHEEEM TR (RIFR“SHU MBA™), it B K24 MBA #
BIE T
SHU MBA B, el TRk . ARG 57353 Global Local A7)
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HEIES, AXHEEEET (D RERFEEmRRE AA R, (2) RBEZEREK =M
Hi[X Global Local AAF>REHIEE. (3) MBA U E M E:F H a5 5l L I A A0 &
o “THERA. BFERAN”, SHU MBA fEid %1 24— B R HF— k3 W 28 1 80F A,
At SHU MBA H— 1 20E WIS 2 U8 H 71X SHU MBA 705 B3 .

F—J7TH, SHU MBA & T TERRBIES, 702 (1) 2004 — 2014 4F: N 5
(4T &% FE AN Global Local HI#(E, 5 (2) 2014 — 2024: ;EHHIEF . LY, REEEA TS
S I — R AR A E CGE AT RIES, REVAER N FEERN RS
FEELE ).

Mission B &

Developing Outstanding Whole-Person and Global Local Talents People can Trust and Work with
ERFR AR R W AR{E 5 AT 253 Global Local A4

Vision JE5¢(2004-2014)

Excel in Whole-Person and Global Local

A ELER PR 4 TH R B A Global Local [ &

Vision J& 5% (2014-2024)

Be Influential Graduate Management Education Globally and Locally in Business World
EBEI T B SRR ST S IR A AR R B

IR SHU MBA #8850 = A +8idk. —hik. =%IK

HTRER—ADDEASSHMES T, SHU MBA £ =F A4 K EHEIFRHIE, B
F: ) “2EEB>ANA - (2 “Global Local” AA4+ (3) &% A4 Know-Lligence
(KNOWIledge + InteLLIGENCE) (“FJfH{ERI$LE”). RN, N 7 SLdlbL B =F A A R537 H
Fr: SHU MBA JEd 2 FE RSk 5, RE®Y 7 HSMA R ERK MBA B>, #2
SHU MBA 1.0 KJEM B FERE ., «Ek MBA B rh g 1405 =F A A 1555 H bR &
& I A B FR et Ak, fda:

“EEAKBEAA W)
1 “BANHEE CHN . Fsem)D =R L.
2. “CAPE@Global Local” 5“3 4~ 3 x 1/3” ) 41H & & #1524 71
(Case %, Action Learning T31%%. Problem Based [ &1 5[] .
Experimental Learning 5258 #(%*. Global Local)
((i) 1/3 BT, 13 BRES2:. 13 A, (i) 1/3 IR, 13
PR, U3 ERERRSE: (i) U3 BRI, V3R, U3 ES).
3. IR BHREENIH SRR, TR B RS
“Global Local”’ A4~ (4 D)
4.  Global Local [zt filzzAEH 4
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5. Global Local ZFF3. 2 CALH)E 2 B FRagin 5 % 21 iRl

6. Global Local fMk =G #2E .

7. Global Local [T .

“5N% Know-Lligence” A4 (37)

8. “HIEURAE” Gl FLEAR I B AR B LA, SEIAT BB S SR
giG TAEZE (FiE SR, K5 a2 BHE N SLEREED.

9. “WhEFEAN” (“ECO”SIi: #:4£:(Community) 51\l (Organization) ) 5 i 45 & K H
K (Education) [ 2#%2, & T ECO (Education-Community-Organization) %
JHIBA,  SEILHEE N B,

10. “BUFr SN IRFE ST .

TR A BB = N A IR H AR S50 AT T IR 7R ) 8UE, SHU MBA sifixX -+~ T
EL R %15 35k H K 2% (Education) . 4\ AL#4 (Organization) LA Az 41 [X (Community) = AN J5 T %5 Y&
’J’%’E?”%'ﬁ I e S A 2 RS . TiX =77 7€ SHU MBA [Wig{E 21 ERZAEHE

HZA DL S A X (“ECO” BEE) o

SHU MBA 1.0 BrBAR EHEBUR : MBA HE PG/ NHE—

2009 7, SHU MBA 334 MBA #H 15 3% A2 5. 6 fitmR P E8 6 NHLEE 157
H—. “SHU MBA B33 E N E 7 SEEEHE WA . 5—J71H, M 2004 FE£4, SHU
MBA SStsRHE 1769 45242, A 1194 LA . R4E 2013 FHMEIIH A EoR, AR ek A B
M 7 BN E TG 50%,  F5 70 1A L =4 5 B BT KA 2 200%.

Whole-person Talent Global Local Talent Knowlligence Talent

1. Globallocal Faculty and 1. Know-llignce Teachingunder
1. “Being-Doing-Knowing” Students Mix Action and Experimental
Curriculum Learning Methods
2. GlobalLocal Research
2. 3X3*1/3 All-round Learning 2. ECO Corporate and Community
Methods 3. GloballLocal Teaching(Problem Faculty Mix
Based and Case)
3. Cross-Disciplinary Learning 3. Innovationand
4. GlobalLocal Student Outreach Entrepreneurship
CAPE@Global Local

ECO COMPACT

(E: Education; C: Community; O: Organizations)

Kl 1: SHU MBA #ix{,
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1.3 SHU MBA2.0 FEFHHF: HFAE. HA B

—HLK, SHU MBA JEHVEREPRMUIKIKE. Hltn, 78 2007 4ROy ERS E 4B L 1
TUEE B2 A R NZHZL (Principles for Responsible Management Education) J{51; 7£ 2009 £E %,
N CFA =2 E & EIFE. SHU MBA A 42%IIRS AR IR T A T F sl ROA R FEAaFHIR
IRIR ERFH/R. HEK. 3M. BP Al BRA . HP. fEAARAT. BEMR . PTHEEE, #E7E
%%, (http://www.shumba.cn/People-Research/Alumni/Alumni-Directory/Career-Survey/)

SHU MBA 2.0 BrEbr SRR SEIEHMA, EXEEENIHEE MBA WH,
B AMBA EERAGE.

B35 “SHU MBA B0 — 0L I GAE L T, SHU MBA fEH CH M E LR T, T
2013 4F B FR G R B G A g A B AR R 5 0 g PR R B s AT T A [ PR A 1 R . 5]
an, FARRERAS E A A E bRk 42 5 RIS R B BRGIE, 2 AN T RS BRI
(iR 2 —. 23k JLER%% /7, SHU MBA B4 1E L MR 2 44 i HES b 3451 7L 7 9 1 3
A, ffE4ER MBA HE4% 75 7 (CNN Expansion 2017), 4 [E i BAMEET MBA SRS 10, 1
H 12 {7 (Forbes China 2014). SHU MBA £ 2015 FE it AAUSIAEN LI QS 1K) 2w 2= e VU A2
. 2014 £ SHU MBA J53) 1 B bR o B s AUB = KINIEZ —: AMBA (e[ TR5 & B
it PAIETAE, JHAE 2017 SEHTIE X3RS AMBA XM S MBA [E BRilE.

(&FKeT 75 & H§E 10)
# 1: SHU MBA Z 4R35k 4 SME

2017 ARATE B3 A 2B SUBUAE AMBA TAE
2017 CNN Expansion [E fx MBA HE44 4= BR 7T 75 f7
2016 CNN Expansion [Efr MBA #HE4 4Kk 75 7
International 2016 EEZ, 2RTIH MBA 15
Awards
E b7 2015 EEAPF, 4ERTY: MBA 23
2015 QS EHM b, 4 &
2014 AACSB 2 71 %t #%
2014 P T SEP A H A A BRES 13 41
2016 J# TR 7 B i i 2016 4 £ G138 /1 MBA Bk
2016 HHELFE 2016 5200 77 MBA Bidk
2014 FaAT T b E A B M E RN MBATIUH , =T 10 £, T H 5 12 47
Domestic 2012 i REH 4 E K MBA#E %
Awards
&4+ 2011 MBA BTk 2
2011 Bk, o E s 52 ) MBA
2009 &F MBA #H B e TR ALK 5. 6 itm BTl e 6 NALEE R —
2007 [ i BB 771 MBA T H
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2 SH

2.1

U MBA T H

FE# SHU MBA3.0 BHR - ERFH R E3#E= I

TERSEIREE SHU MBA 73BN ERE . ANEFEREART ;. FRFN ZEE R4 SHU MBA Hi
RS GRS, B FSZIE, SHU MBA T 2017 4E4mE 4 H SHU MBAS3.0 #iikt
8. FEH TR MBA 3 H #7025

SHUMBA 3.0

Online Education Global Local MBA Global China MBA GIocaI:nI;:ustry

2.2

’_k_‘ | |
| | | | |
samn | eann & mx | woams . " o

K2 . SHU MBA3.0 # i 4R F I H 42%

GLMBA. GCMBA. GIMBA (#5772 kX 43K 34~ MBA &%)

BT AR, BE AR SR s, EBRGER BB X 4 AN R A SR AR P T X
A3 R SR FEEAE S A IX 4> SHU MBA FI{5 MBA FII0H 402 RE H o ] 54 A 9550 sk
AR H MBA T H 2 5. ik, SHU MBA3.0 1935 H 43252 L (i) Global Local
HiLocal A% - (s IR . i) AR\ G MREERX 7 Bkl

)

i

(i)

7117

GLMBA (Global Local MBA) & %1|: A 251 [#1% MBA it H 2% A Bt GVE T Local €47, A
ANTR] Y B SCAL R B R, T AN b . 32T BLE R, Global Local MBA -3 H
P RTE & R o8l RIRDT N HE 4 H il 5 KRB
GCMBA(Global China MBA)#&%1]: AT H 7% MBA I H #7% 71 B 57 1) Local & i /&
HE. XARVIMIE FMEERE (1D £ RgERRRIESE R IYE (DLh e,
MAEHAD, M (2) (EHEAN AR A YE (2018 SRR AER R PNITIE, JH ).
GIMBA (Global Industry MBA) & %1]: A 251 % MBA T H ¥ %% 53 531 Local 2 48 1
FAMTAL SRS &, H bR R 7= R 7 [ bR Be 08 2 BUR KA AT ML BB A
A - AT ABAIREEAE T AR, EFATLENR, EEARER . SlE L
JAEHAEIET]. B SHU MBA 5 iR 2B AR 2 BHE G P 45 4
2018 ¢ it 44t tH AR R P ML Global Industry MBA TR H , 24 45

1. 3287k MBA (Global MBA for Arts and Creation Industry ) ;

2. “BIH SR 4 MBA (Global MBA for New Finance Industry)”;

3.  “#H MBA”(Global MBA for Educators @SHU) .
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# 2. SHU MBA3.0 % MBA i H ik
BE E¥RZE (B RAAS 096)
Rt A2 14 JR 211
¥EEA LB MBA ZERFE MBA £ MBA
GLMBA(Global Local MBA) GCMBA(Global China MBA) GIMBA(Global Industry MBA)
WA GCMBA H1[H GCMBATFIZEN | XEIEAR MBA | &R &
GIMBA-Arts B MBA
GIMBA-Finance
HEEET W HHSCH B L& WS
L34 1487 13.8 73 - 1387 148 7i
FEPEZFR  EHEAE I
5 SRAL o T
EFE A S B oK ] 15 AN ’i'w M 'FT%?Z s N
TEEE | HI0E AR M8 57 2. KRAE 4, BT BN BN B AT
) S S - KRERRSEEL & WA LK | SEWSREE, SlIfg L.
8 : B R A % S [
= Rt 2 JEE Ak s
GCMBA H[E) | GCMBA FFEM
v REMN T | B BONTE
GLMBA WM Tl |
E*E@%ﬁ?ﬁ&jﬁﬁé BONREALS ) SRR
A BfE‘lexifEiktPE’\J;EFm@%‘ A IE | AFBEMTE | GIMBA BAE R EN T RO RAT
TEAL ” N =H " EFREIREGE O PRTTRERS | S B S E A
Lt ol Aok S A 5 o N
IS S 7 PEAERNTE L SRA, BUNE®R
EEESANEAN | AFRRIIGE
A FRLH S .
R L it ity
o AfHildEwEm: 2.04F o AL HidEEm: 2.04F
41 ® AHiilEN: 254 ® LHiilEm: 254 o E&Hi#l: 254
® E&HiHl: 254 ® JEe&Hwl: 254
e | @ EICUMEIHAZER - e fuf
ERAE o g ps ok o Ak o
o RIS 2 JilN AR — L IRIRE SHU MBA ([ &#481%: 096MBA H1.0»)
o HEEY —EBHA SHUMBA, H SHU MBA # K BRE L4 HEFE; SHU MBA &
. ; LN AR, SREELES AR K. CRIARHRASRUE DN A
- SMBERLR, GHRTED
Wipd 273N NEEGEE MG — S84, R A3 A
| I 173N NSRRI RS, AN T N
05 FHIN | NSRS =54, R AE 10 N,
o EEIK LFHIA N JF 2 SHUMBA LA 1E 44 | GIMBA (Arts) 245Nk & ik
e HIHE b2 31 28 W AN ST AZ R
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ARSI R, A S AR ST IR 5200 5, ERRE R A $EAE Ll K% MBA Hlkig SO
BEATZ o MAERL R SCE R A, A ZRSE A 0o HAE 3 2 ST R P MLE AU ERD AT AR ~7 i TEAE . K

Bl &y TAHEZ PR SR RS, MFE (P NRIEME A %00 BUEE, AR LR fE g
SE I TRV AT A Sl (H % B BRI 2 AR A e 5 Ll RS AU A B A g K2 MBA 08 & B 0 AR G
T H 22 AR T A 2 ARG e Bk R 7 e 3RAG LAt v i Rl .

EH g R AR ST A 2 D UE A AN L LA A A
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2.2.1 GLMBA-2018

TRE REAL: oA AE 5 [ Al B A 18] [ PR A Aol i R i i, X e 4

bR = AT SRR S # G & F
BHB®: 148 H AR
WERE:

R GLMBA &4

(Module) GLMBA Courses Name

25
Credits

SRR A T RE

Global Local Business Knowledge

Border
Manage

Leadership

MNAR BRI S
yal
Personal

Development and

Career Intelligence
(Action and
Experimental Learning)

EEIRER (T30

Sub-total AR & 24

Others MBA Dissertation MBA 47183 (0.0)

Total D B & 247

Organizational Behavior and Performance #1447 4% (3.0)
Quantitative Methods for Business Management {4 . 7 5 5% (3.0)
International Economic Environment [E Fr£e 5734053 (3.0)
Accounting for Decision Making £xit 5k 5 (3.0)
Human Resources Management A /7 %55 & 3 (3.0)
Strategic Marketing fi{ 1% 117377 44 (3.0
Corporate Finance 2\ & ¥4 (3.0
Operations Management iz 78 & ¥ (3.0
Global Strategic Management 34 ER i i &5 ¥ (3.0)
Business and Academic Research M 2 AR 5T (3.0)

Sub-total BEHR 55 30.0
Cross-Border Managerial Communication 5 [E & £ 74 18 (3.0)

Sub-total BB 2451 3.0
Politics B B (0.0)
Business CSR & Sustainability Mk 445 504F 5w R4 K JE (3.0)
Business Professionalism and Ethical Leadership ifjl% k. &8 54505 7 (3.0

Sub-total L3R 5 24y 6.0
Business and Entrepreneurship Plan i 58k it-%145 (3.0)
Contemporary Business Practice Issues 7 MV il vy 52 i i £ (3.0)
Business Simulation fMEAR AL | (3.0
Business Simulation 11/ Start-up Simulation 7ML, 1181 VAL, (3.0)

12.0

51.0
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2.2.2 GCMBA-2018
WH @Ar: b E ik 5 5l s vh 3 [ A0 ET 5 2428 b [ R85 1) v 1 J2 4 B B
S AA .
B 138 H T AR
R E:
R GCMBA #E4 =5
(Module) GCMBA Courses Name Credits

Organizational Behavior and Performance #1447 4% (3.0)
Quantitative Methods for Business Management %4 . #5745 5% (3.0)

% International Economic Environment [ BRZE 573855 (3.0)
% é Accounting for Decision Making 2>t 5 1 5 (3.0)
E 7 Human Resources Management A /7 %55 & (3.0)
g § Strategic Marketing /% 1% 117 177 44 (3.0)
§ % Corporate Finance 2 & # i (3.0)
ﬁ 3 Operations Management iz & & 7 (3.0)
é Global Strategic Management 34 ER i i &5 ¥ (3.0)
o Business and Academic Research p&i My 2 AR 57 (3.0)

Sub-total #HLE F5- 30.0
§ o § usiness Environments in China 2T e .
% s Business Envi in China H1[E £ 5r 38 58 (3.0)
1 =
= o EYSRSEN
§ B SH Contemporary Global Local Business Issue 3k o ] i b 57 15 3.0)
m £
s
F O Sub-total #EHRLE 45 6.0
o = | Politics BUf iR (0.0)
B _5 5 : N
=8RSS Business CSR & Sustainability kit 2x 304F 5 Al Frakk (3.0)
BR2S T
Qj 2 g 2 Business Professionalism and Ethical Leadership fikE k. 18 5405 5 (3.0)
o
< & Sub-total 5k 4 24 6.0
§ § g Business and Entrepreneurship Plan iy 561Vt (3.0)
g2 45
€ A~ S8 ontemporary Business Practice Issues 7M. Fif %5 Sz i i :
s Ke porary Business Practice | ] L T 9 S 1 A (3.0)
N 25
By 3 E
g 2 =
§ - Business Simulation F A5 3.0)
o L
& & 53
S Sub-total G F 5 9.0

Others MBA Dissertation MBA #4783 (0.0)

Total B H B 2% 51.0
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2.2.3 Global Industry MBA (Global MBA for Arts and Creation Industry )

WH AL BN SCRATIE S 7 BAT S ) A B A
3% 138 it AR

BRRE.
GIMBA-Arts 4 - MBREE %5
YLHUT Iy B @)
B, B S R Wi (3.0
[ PRt B IR 5% W& (3.0)
e =it 5 Wi (3.0)
= NS L AT (3.0)
O 1137 7 i 3.0)
= perTh i (3.0)
BEEMH W& (3.0)
RBR R B Wi (3.0)
Sub-total BiE M 24y 270
e Bl TE A W (3.0)
§ BUA wiE (0.0)
& Sub-total ik #2243 30
S AL A o (30
ZAREBE SR g (3.0
B b E AR A (30)
. EEXEre A (30)
r RSl i {2 (30)
E CEBRm G ol (3.0)
N CRERZ LIS B (3.0
KA 3 e 2 i 1 (30)
SR % R S i f (3.0)
S anam
BRIl MBA 2018 50 o QO
| Total WH M%5) 450

* 2*?& Skt o 1R, HARELEER, TFiR s ITRE,
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2.2.4 Global Industry MBA (Global MBA for New Finance Industry)

WH AL BONERAT IS Pk B A 5 A #N A
BFHH: 148 HTART
WRERE:

GIMBA-Finance $£-f£44

wighkg

13/17

BB 8 TR, R, SR 5 TR,

Total Bi H B0

SHUMBA_AO_2018 £ %% _20170630

EEE IRE (3.0)

el AL TR wE (3.0)

ES)ITN ) SN A (3.0)

=it 5k WE (3.0)
N i (3.0)

oW 1T 2 i (3.0)

2w BRI wiE (3.0)
] Wi (3.0)

R B i (3.0)
Sub-total BSR4 27.0

= BNy R (3.0)
% B Wi (0.0)
% Sub-total BB 24 3.0
il AT 2 A (3.0)

[R5 4 R 6 1992 5% i (3.0)

o M 5 e B A T i (3.0)

N i TR e @)
Y BRI van! 1 (30)
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